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ANALYSIS OF CONSUMER DEMAND FOR MEN'S KNITTED
OUTERWEAR.

Ergashev Jamoliddin Samatovich
Doctor of Technical Sciences, Professor, Dean of the Faculty of Textile Industry
Engineering, Namangan State Technical University.

Tadjibayeva Nargiza Muminjonovna
PhD Researcher at Namangan State Technical University.

Annotatsiya: Ushbu maqolada erkaklar uchun mo‘ljallangan trikotaj ustki
kiyimlariga bo‘lgan iste’molchilar talabi tahlil gilingan. Tadqiqot jarayonida yoshi,
kasbi va ijtimoiy mavqgei turlicha bo‘lgan iste’molchilar guruhlari o‘rganildi.
Savolnoma, kuzatuv va statistik tahlil asosida erkaklar trikotaj kiyimlarining
qulayligi, dizayni, narxi, sifati hamda modaga mosligi asosiy talablardan biri sifatida
aniglangan. Olingan natijalarga asoslanib, ishlab chigaruvchilarga amaliy tavsiyalar
berilgan
Kalit so’zlar: trikotaj, erkaklar pidjagi, marketing,
Abstract:This article analyzes consumer demand for men's knitted outerwear.
During the research process, groups of consumers with different ages, professions,
and social statuses were studied. Based on questionnaires, observation, and
statistical analysis, comfort, design, price, quality, and fashion compatibility were
identified as the main criteria for selecting men's knitwear. Practical
recommendations were provided to manufacturers based on the findings.
Keywords: knitwear, men's jacket, marketing
AnHoTanmusi: B gaHHOW cTaThe aHANMM3UPYETCSd MOTPEOUTEIBCKUM CIPOC Ha
MYKCKYI0 TPUKOTKHYIO BEPXHIOIO OJIekAy. B xo/1e uccnenoBanus ObLITN U3yUYEHbI
IpyNIBI TOTpeOUuTeneit pasHbIX BO3paCcCTOB, MPOQECCUit U ColMaabHOTOo cTaryca. Ha
OCHOBC AHKCTHUPOBAHUA, Ha6J'IIOI[eHI/ISI A CTAaTUCTHUYECKOrOo aHajau3a ObUIH
omnpenesieHbl  kKoMpopT, AW3aiiH, II€Ha, KaueCTBO M COOTBETCTBHE MOJE Kak
OCHOBHbIE KPHUTEpUHM TIPH BHIOOPE MYXKCKOM TpPUKOTaxHOW oxaexasl. Ilo
pe3yJibTaTaM HCCIIEIOBaHUsl pa3paboTaHbl MPAKTUYECKUE PEKOMEHAAIUU s
ITPOU3BOIUTEIIEH.
KiroueBbliecs10Ba: TpUKOTaX, My»KCKasi KypTKa, MapKETHHT

Knitwear products, especially outerwear intended for men (sweaters, T-shirts,
polos, cardigans, etc.), constitute an important part of the current clothing market.
Climate conditions, everyday comfort, fashion, and aesthetic requirements are
increasing the demand for these products. Therefore, studying consumer preferences
and demands is of significant importance for manufacturers.
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Respondent Selection: The study involved 200 male participants aged 18-60
residing in the cities of Namangan and Fergana.

Questionnaire Structure: The questionnaire consisted of 10 questions covering
aspects such as color, design, comfort, and price-quality ratio; it included a mix of
open and closed-type questions.

Main Results:
Category Variants Respondent Percentage
(%)

Color and Design Classic neutral colors | 65
Geometric patterns | 25
Other color-group | 10
designs

Comfort and | Double-layered 70

Ergonomics lightweight 70
Fuzzy knitwear | 55
Blended fiber knitwear

Thermal Insulation Fuzzy knitwear | 55
Double-layer structure | 45

Breathability Blended fiber knitwear | 60
Simple double-layered | 40
Knitwear

Fashion Trends (18-30 | Minimalism and clean | 80

years) lines

Fashion Trends (31-45 | Classic  Jacquard + |75

years) Flatbed

The study revealed that men primarily prioritize comfort and fabric quality when
selecting clothing. While younger consumers are more inclined towards brand and
contemporary design, older consumers emphasize practicality and price.
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