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ABSTRACT. This article examines the pragmatic mechanisms of emotional 

expressiveness and evaluation in television media headlines. The study focuses on 

the linguistic means through which television headlines attract audience attention, 

create emotional responses, convey evaluative meanings, and influence the initial 

interpretation of media content. Particular attention is paid to expressive vocabulary, 

evaluative lexical units, metaphors, phraseological expressions, rhetorical questions, 

exclamatory constructions, and other stylistic devices used to enhance the pragmatic 

impact of headlines. The analysis demonstrates that emotional expressiveness and 

evaluation are closely interconnected with the communicative objectives of 

television media discourse. Evaluative elements enable headlines to present events, 

persons, or situations from a particular semantic perspective, while expressive 

means increase their communicative intensity and memorability. The pragmatic 

effect of a headline is also determined by its interaction with visual and audiovisual 

components, including video footage, subtitles, sound, and graphic elements. The 

study concludes that emotional-expressive and evaluative mechanisms constitute 

important pragmatic resources of television media headlines, contributing to 

audience engagement, communicative orientation, and the formation of an initial 

interpretive framework for the subsequent media text. 

Keywords: television media discourse, media headlines, pragmatics, pragmatic 

mechanisms, emotional expressiveness, evaluation, evaluative vocabulary, 

expressive language, metaphor, rhetorical question, phraseological expressions, 

audience, communicative impact, media linguistics, audiovisual communication. 

MAIN PART. Television media discourse represents a complex form of 

communication in which linguistic, visual, and auditory elements interact to convey 

information and influence the audience. Within this system, the headline occupies a 

significant pragmatic position because it is usually the first verbal element 

encountered by the viewer. A television headline not only identifies the subject of a 

media report but also establishes an initial communicative framework through which 

the subsequent information may be interpreted. 

One of the important characteristics of television media headlines is their emotional 

expressiveness. Expressive language allows journalists to make headlines more 

noticeable, memorable, and communicatively effective. Emotional-expressive 

vocabulary, metaphorical expressions, phraseological units, intensifying words, 

rhetorical questions, and exclamatory constructions can be used to increase the 
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emotional potential of a headline. Such linguistic choices transform a headline from 

a purely informative element into a pragmatic instrument capable of attracting and 

maintaining audience attention. 

Evaluation represents another important pragmatic mechanism of television 

headlines. Through evaluative lexical units, a media headline can indicate a positive, 

negative, or neutral attitude toward an event, phenomenon, person, or situation. 

Evaluation may be expressed explicitly through adjectives, adverbs, nouns, and 

verbs, or implicitly through metaphorical and contextual meanings. For example, the 

selection of a particular adjective or verb can give the same event different semantic 

and emotional interpretations. Therefore, lexical choice plays an important role in 

constructing the pragmatic meaning of a headline. 

Emotional expressiveness and evaluation frequently operate together. An evaluative 

expression may simultaneously perform an expressive function, while an 

emotionally marked lexical unit may implicitly communicate the journalist’s or 

media organization’s perspective. This interaction increases the pragmatic density 

of the headline. However, the relationship between emotionality and information 

should remain balanced, since excessive expressiveness may reduce the informative 

clarity of the headline. 

The pragmatic mechanisms of emotional expressiveness can also be observed at the 

grammatical level. Rhetorical questions are frequently used to create direct 

interaction with the audience and stimulate curiosity. Exclamatory constructions 

strengthen emotional intensity and emphasize the significance of an event. Elliptical 

structures provide brevity and dynamism, while verb-based constructions can 

emphasize action and immediacy. The grammatical organization of a headline 

therefore contributes not only to its structural compactness but also to its 

communicative and pragmatic effect. 

Metaphor is another productive mechanism of emotional and evaluative meaning. 

In television headlines, metaphorical expressions can compress complex 

information into a short and figurative linguistic form. They may create associations 

that encourage the audience to interpret an event from a particular conceptual 

perspective. Similarly, phraseological expressions can contribute to expressiveness 

by introducing familiar cultural and emotional associations into the headline. 

The pragmatic impact of television headlines is not limited to verbal language. 

Television communication is fundamentally multimodal, and headlines often 

function together with video images, subtitles, voice-over, music, graphic elements, 

and other audiovisual components. Consequently, the emotional and evaluative 

meaning of a headline can be reinforced or modified by the visual and auditory 

context. The interaction between verbal and non-verbal elements makes television 

headlines a distinctive type of media text. 
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Another important mechanism is audience orientation. Emotional and evaluative 

headlines can establish expectations before the audience encounters the main body 

of a report. A headline may encourage viewers to perceive an event as significant, 

unexpected, problematic, successful, controversial, or emotionally important. The 

subsequent media text then provides factual information and contextual details that 

either confirm, specify, or expand the initial communicative framework established 

by the headline. 

Thus, the pragmatic organization of television media headlines can be represented 

through several interconnected mechanisms: attention attraction, emotional 

intensification, evaluation, information compression, audience orientation, and 

interpretive framing. These mechanisms are realized through lexical, grammatical, 

semantic, stylistic, and multimodal resources. 

Overall, emotional expressiveness and evaluation should be regarded as essential 

components of the pragmatic organization of television media headlines. Their 

effective use enables headlines to perform several communicative functions 

simultaneously: providing initial information, attracting attention, creating 

emotional involvement, expressing evaluation, and preparing the audience for the 

interpretation of the main media text. Therefore, the television headline can be 

viewed not merely as a concise title but as an independent pragmatic unit operating 

within the broader structure of audiovisual media discourse. 

CONCLUSION. The analysis demonstrates that emotional expressiveness and 

evaluation are essential pragmatic mechanisms in television media headlines. A 

headline performs not only an informative and nominative function but also attracts 

audience attention, creates emotional involvement, expresses evaluation, and 

establishes an initial framework for interpreting the subsequent media content. 

The pragmatic potential of television headlines is realized through various linguistic 

resources, including expressive and evaluative vocabulary, metaphors, 

phraseological expressions, rhetorical questions, exclamatory constructions, 

elliptical structures, and semantically marked lexical units. These resources enable 

headlines to convey a considerable amount of communicative information in a 

concise form while simultaneously increasing their emotional and persuasive 

potential. 

The study also shows that emotional expressiveness and evaluation are closely 

interconnected. Evaluative words can produce an emotional effect, while expressive 

language can implicitly communicate a particular assessment of an event, person, or 

situation. The pragmatic meaning of a headline is further strengthened through its 

interaction with visual images, subtitles, sound, and other audiovisual elements 

characteristic of television discourse. 
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Therefore, television media headlines should be considered complex pragmatic units 

in which informational, emotional, evaluative, and communicative functions operate 

simultaneously. The appropriate combination of emotional expressiveness, 

evaluation, grammatical structure, and audiovisual context contributes significantly 

to audience engagement and shapes the initial interpretation of media information. 
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