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Abstract: Mass media plays a crucial role in the development of society. 

It is a vehicle through which information, ideas, and opinions are transmitted 
and disseminated to the masses. In today's digital age, mass media has 
become even more powerful and pervasive, shaping the way we think, act, and 
perceive the world. 

Key words: Sociolinguistics, Internet Linguistics, Political Linguistics 
Аннотация: Средства массовой информации играют решающую 

роль в развитии общества. Это средство, с помощью которого 
информация, идеи и мнения передаются и распространяются в массы. В 
сегодняшнюю цифровую эпоху средства массовой информации стали 
еще более мощными и распространенными, формируя то, как мы 
думаем, действуем и воспринимаем мир. 

Ключевые слова: Социолингвистика, Интернет-лингвистика, 
Политическая лингвистика 

Annotatsiya: Ommaviy axborot vositalari jamiyat taraqqiyotida hal 
qiluvchi o‘rin tutadi. Bu axborot, g'oyalar va fikrlarni ommaga etkazish va 
tarqatish vositasidir. Bugungi raqamli asrda ommaviy axborot vositalari 
yanada kuchliroq va keng tarqalgan bo'lib, bizning fikrlash, harakat qilish va 
dunyoni idrok etish uslubimizni shakllantirmoqda. 

Kalit so'zlar: Ijtimoiy lingvistika, Internet tilshunosligi, siyosiy 
tilshunoslik 

The word ‘media’ is derived from the word medium, signifying mode or 
carrier. Media is intended to reach and address a large target group or 
audience. The word was first used in respect of books and newspapers. Print 
media and with the advent of technology, media now encompasses television, 
movies, radio and internet. In today’s world, media becomes as essential as 
our daily needs. Media of today is playing an outstanding role in creating and 
shaping of public opinion and strengthening of society. As the fourth pillar of 
democracy along with judiciary, executive and legislature, media of today has 
an all embracing role to act against the injustice, oppression, misdeeds and 
partiality of our society. From the days abode, media has remained an integral 
part of human civilization. The World Wide Web and web 2.0 technologies 
have given rise to electronic media where even a common man can express 
views through blogs, website posts, facebook and twitter like social media. 
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Coupled with traditional print media all these audio video and social media 
caters to a richly diversified media industry in India. 

Media helps in fighting against corruption, nepotism, cronyism of 
institutional machinery and carrying out relentless campaign against them. 
Social media is the collective of online communications channels dedicated to 
community-based input, interaction, content-sharing and collaboration. 
Websites and applications dedicated to forums, microblogging, social 
networking, social bookmarking, social curation, and wikis are among the 
different types of social media. The media influences so many people’s 
behaviour nowadays. 

Information can be spread after a few clicks of a button, whether it is 
true, false, speculation or gossip. This can affect relationships in various ways, 
be it between celebrities and ordinary people or between celebrities 
themselves and their loved ones. The media can manipulate, influence, 
persuade and pressurise society, along with even controlling the world at 
times in both positive and negative ways; mentally, physically and 
emotionally. Controversial stories are reported and printed with no reliance 
of it being fact or not. The public is “meant” to believe everything they’re told 
and not question it. With it being so easy to say assert an opinion so easily 
after a few taps, it can lead to investigations and front page headlines. 

The language of mass media plays a crucial role in shaping public 
opinion and disseminating information to the masses. It is a powerful tool that 
can be used to manipulate, inform, entertain, and influence the audience. This 
essay will explore the different aspects of the language used in mass media, its 
impact on society, and the ethical considerations associated with its use. 

One key aspect of the language of mass media is its ability to manipulate 
and control public opinion. Media outlets have the power to craft narratives, 
select which stories to cover, and frame them in a way that aligns with their 
agenda. Whether it is through subtle word choices, biased reporting, or 
sensationalism, media language can shape public perception on various 
issues. For example, politically motivated media outlets often use loaded 
terms to rally support for certain political parties or ideologies. 

In conclusion, the role of mass media in society is undeniable. It serves 
as a vehicle for the exchange of information, a watchdog for accountability, a 
platform for dialogue and discussion, a shaper of public opinion and societal 
norms, and an engine of economic growth. While it has its drawbacks, mass 
media remains a powerful tool with the potential to shape the world for the 
better. It is up to individuals to understand its influence, consume media 
responsibly, and actively participate in the media landscape to ensure a fair, 
informed, and democratic society. 

The language of mass media is a powerful tool that can manipulate, 
inform, entertain, and influence the audience. It plays a crucial role in shaping 
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public opinion and disseminating information. However, its use also raises 
ethical considerations, as media organizations must prioritize accuracy, 
fairness, and impartiality. 

Understanding the complexities of media language is important for 
individuals to critically analyze the messages conveyed and make informed 
decisions. First and foremost, mass media serves as a platform for the 
exchange of information. News outlets, both traditional and online, play a vital 
role in informing the public about local, national, and international events. 
They provide accurate and timely information, enabling individuals to make 
informed decisions and stay up to date with current affairs. Mass media acts 
as a facilitator of dialogue and discussion, allowing diverse perspectives to be 
heard and promoting democratic values such as freedom of speech and 
expression. 

Moreover, mass media acts as a watchdog, holding those in power 
accountable for their actions. Investigative journalists and independent media 
outlets play a crucial role in exposing corruption, injustice, and wrongdoing. 
They act as a check and balance to ensure transparency, accountability, and 
fairness in society. By shining a light on societal issues and holding individuals 
and institutions accountable, mass media plays a significant role in promoting 
social justice and societal progress. 

In addition, mass media shapes public opinion and influences societal 
norms. Through television, films, music, and advertising, mass media 
contributes to the formation of cultural values, beliefs, and behaviors. It has 
the power to shape public opinion, sway public sentiment, and influence 
public policy. Mass media acts as a mirror through which society sees itself. By 
reflecting societal attitudes and beliefs, it reinforces societal norms and 
behaviors or challenges and changes them. 
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